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A CLEAN HOUSE

I S ALWAYS I N ST YLE.
The popular phenomenon Clean House ®: Search for the Messiest Home is back. 

Last year’s Clean House: Messiest Home in the Country episode premiered July 4th, 2009 with a strong .81 HH and a 

.66 W18-49, which more than tripled the prior four week time period norm.  The two-hour special ranked as the 2nd 

highest-rated telecast among HHLDS and 3rd highest-rated among the key W18-49 in the network’s history.*

Leverage the show’s success to promote your products and services.

WHY ADVERTISE WITH STYLE?
 Be a part of this exclusive opportunity to reach women 18-49

 Don’t miss the chance to associate with this high-pro�led show

 It’s the only cable network dedicated to helping women aspire to look 

fabulous and live well!

 Style airs a variety of original programming targeted to upscale viewers – 

beyond Messiest Home, think Ruby, Giuliana & Bill, and How Do I Look? Series

 Style attracts a very diverse audience; the network over indexes in 

African Americans Households and Asian Households**

 With a focus improvement and before meets after, the network opens a new 

category for advertisers

WHAT’S AT STAKE?
Select from a wide variety of stylish, exciting and hi-tech merchandise. Please ask your AE for more details.

WE’LL PROVIDE EVERYTHING YOU NEED!
Include your advertising message on :20/:10 or :15/:15 tune-in spots and customizable web banners.

Spots will run May 30- June 30, 2010 (inclusive).

*Source: Nielsen Media Research, Live Data - Clean House: Messiest Home in the Country 2009 (Wed., 07/01/09, 9pm-11pm) vs. 2008 
(Wed., 07/02/08, 9pm-11pm) vs. 2007 (Wed., 07/04/07, 9pm-11pm); Telecast Ranking (09/26/04-12/27/09); All Telecasts vs. Style Total 
Day 6am-3am (06/29/09-07/05/09)

** MRI 2009 Cable Study weighted to Population (000)  - Base A 18+


