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A CLEAN HOUSE

I S ALWAYS I N ST YLE.
The popular phenomenon Clean House ®: Search for the Messiest Home is back. 

Last year’s Clean House: Messiest Home in the Country episode premiered July 4th, 2009 with a strong .81 HH and a 

.66 W18-49, which more than tripled the prior four week time period norm.  The two-hour special ranked as the 2nd 

highest-rated telecast among HHLDS and 3rd highest-rated among the key W18-49 in the network’s history.*

Leverage The Style Network’s tent pole programming event to increase 
your ad sales revenue!
Niecy and her Clean House ® crew are sweeping the country again for the Messiest Home! 

This multi-episode, multi-city event leads up to the “clutter-�lled” �nale episode that airs June 30th.

Don’t miss out. Sign up today to be a part of the phenomenon!
      Reach women 18-49

      O�er your advertisers the chance to associate with this high-pro�led show 

Reward your top performing AEs or valued advertisers with the latest in 

electronics and other stylish merchandise from our exclusive online incentive store.

We‘ll provide everything you need:
      :30, :20/:10, :15/:15 tune-in spots (available mid May)

      Customizable web banners to help sell your advertisers’ products and services

      Advertiser One-Sheet

Agree to run a minimum of 200 spots from May 30 – June 30, 2010** (inclusive). 

**Only Systems with 30,000 subscribers or more are eligible to participate.

*Source: Nielsen Media Research, Live Data - Clean House: Messiest Home in the Country 2009 (Wed., 07/01/09, 9pm-11pm) vs. 2008 
(Wed., 07/02/08, 9pm-11pm) vs. 2007 (Wed., 07/04/07, 9pm-11pm); Telecast Ranking (09/26/04-12/27/09); All Telecasts vs. Style Total 
Day 6am-3am (06/29/09-07/05/09)


